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consumers 
consider 
magazine 
advertising 
more relevant 
than other 
media…
(mpa – 2010)



the Geelong and coast region 
of Victoria is one of australia’s 
most popular destinations 
with tourists and locals alike. 
Flaunting a world famous coast 
line, premiership winning aFL 
team, top notch university and 
education opportunities, cultural 
exuberance and retail diversity, it 
is little wonder the region is one of 
the fastest growing in australia.
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GC magazine exists purely to 
celebrate the Geelong and coast 
region.

its people
its style
its venues
its food and wine
its homes and gardens

published in June, September, 
December and march, 
GC magazine features a 
comprehensive guide to events 
in the region, our characters 
and personalities, stunning local 
photography, nostalgic historical 
accounts, delicious food and wine 
and an array of arts and cultural 
experiences and stories.

Targeted towards both residents 
and visitors to the area, GC 
magazine instils a feeling of pride 
amongst long term residents 
and excitement amongst visitors, 
informing, inspiring and leading 
them on a journey through all that 
the Geelong and coast region has 
to offer.

we exist to excite, to inform and to capture our 
region’s truly unique style and culture.

ABOUt US
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“mAgAzineS know their 
readers and what they want. They 
target the content, including the 
ads, to their audience profile.

This means magazine advertising 
has much greater relevance for 
audiences than ads in other 
media.”
mpa – 12 magazine Truths – 2010

“magazine advertising is relevant 
and targeted: Consumers 
consider magazine advertising 
more relevant than advertising 
in other media. With a range of 
titles that appeal to a wide variety 
of demographics, lifestyles and 
interests, advertisers can hone in 
on targets that fit their needs”
mpa – 12 magazine Truths – 2010

“44% say the ads in magazines 
are more relevant to me”, 
compared to just 24% for TV ads 
and 14% for ads on the internet.
mpa – 12 magazine Truths – 2010

“In magazines, advertisers can 
focus their message on key 
consumer segments – without 
the wastage that occurs in other 
media.”
mpa – 12 magazine Truths – 2010

“magazines and other periodicals 
have an influence over their 
audience and they can inspire 
changes in society, technology, 
systems and even the economy. 
Consumer magazines can 
persuade societal and political 
trends and consumer buying 
behaviour, while professional and 
academic periodicals can help 
facilitate life-long learning and can 
promote innovation in particular 
sectors of the economy.”
IBISWorld Reports – magazine 
publishing in australia - 2011

magazines improve advertising 
ROI: Three different measures of 
ROI from 58 client-commissioned 
studies prove that magazines lead 
in cost efficiency.

magazines most consistently 
generate the lowest cost per 
impact (marketing Evolution, 
2008). For cost per person, the 
most efficient combination of 
media always included magazines 
(Dynamic Logic, 2009). For 
people impacted per dollar spent, 
magazines are the most efficient 
medium in four out of five stages 
of the purchase funnel (Dynamic 
Logic, 2009).

magazines deliver reach: across 
nine major demographic groups, 
the combination of the top 25 
magazines delivers considerably 
more rating points  than the top 
25 TV shows.
The association of magazine 
media - 2011

the geelong 
waterfront <

consumers consider magazine 
advertising more relevant than 
advertising in other media…

DiD YOU knOW?
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cOver StOck:
250gsm Sovereign Silk

internAl StOck:
113gsm Sovereign Silk

Size:
Oversized a4 (305mm x 217mm)

printing – internAl:
Four colour process throughout 

finiSh:
Trimmed and burst bound

grAphic DeSign
a free of charge service offered 
to our clients, GC magazine 
can work with our advertisers 
to design their advertisement. 
a photography service is also 
available and if required will 
be negotiated as an additional 
charge.

When DeSigneD BY US
To ensure your advert is just 
how you envisaged, we ask our 
advertisers to supply our creative 
team with the following:
■ a design brief which covers 

off all the important messages 
you want to portray in your 
campaign, as well as ideas, 
concepts and any text or 
photos specifications.

■ any photos which you would 
like in the advertisement 
(please see photo Specs).

■ all logos 
(please see Logo Specs).

When DeSigneD BY YOU
please send us your artwork files 
using either email, CD or USB.
Note that if your file is over 5mg, 
CD or USB are preferred.
please email to: 
design@gcmagazine.com.au

file tYpeS
adverts
pDF
pDF files must be press ready: 
CmYK colour (not RGB) with all 
spot colours converted to CmYK. 
300ppi* graphics and all fonts 
embedded.

inDeSign Or phOtOShOp
(cS3 Or eArlier)
We require all the images and 
fonts files separately with all 
images to be at 300ppi* CmYK 
colour.

phOtOS
JpEG, TID or EpS are accepted 
and can be supplied by CD, USB 
or email.
Note: If your file is over 5mg, CD 
or USB are preferred.
please email to: 
design@gcmagazine.com.au

fOntS
If you would like a specific font 
used, please supply FFIL, DFONT, 
LWEN, TTF or OFT only.

lOgOS
EpS or High resolution Bmp, TIF 
or JpEG formats.

publisher and pagemaker files 
cannot be accepted.
placement of advertisements is 
at the description of the editor 
unless a premium has been paid 
for specific placement.

prOOfS AnD ArtWOrk
ApprOvAl
all advertisers are entitled to 
one hard copy proof of their 
advertisement. additional hard 
copy proofs will be charged at $8 
per a4 colour proof.
We are happy to make changes to 
your artwork, however only three 
minor changes will be accepted. 
additional or large changes will 
incur a charge.

advertisers are encouraged to 
provide our creative team with a 
detailed design brief in the initial 
stages so as to avoid additional 
charges. Our creative team 
are happy to work with you to 
ensure everything about your 
advertisement and campaign are 
as you had envisaged.
providing examples of what you 
like, colour samples, wording 
(spellchecked!), and key 
words such as bold, modern, 
sophisticated, funky or clean can 
help our team understand what 
message you’re trying to achieve.

*pixels per inch

tECHNiCAL

SpecificAtiOnS
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tECHNiCAL

SpecificAtiOnS

DOUBle pAge SpreAD
305mm x 434mm

add 5mm bleed to all sides.

fUll pAge
305mm x 217mm

add 5mm bleed to all sides.

hAlf pAge hOrizOntAl
150mm x 217mm

add 5mm bleed to all sides.

hAlf pAge verticAl
305mm x 106mm

add 5mm bleed to all sides.

thirD pAge hOrizOntAl
100mm x 217mm

add 5mm bleed to all sides.

thirD pAge verticAl
305mm x 67mm

add 5mm bleed to all sides.

DirectOrY liSting
85mm x 86mm

Issue Booking Deadline Material Deadline

Winter 4 May, 2012 18 May, 2012

Spring 6 July, 2012 20 July, 2012

Summer 19 October, 2012 26 October, 2012

Autumn 4 January, 2013 18 January, 2013

PRiNt

ScheDUle



 Size Rates 4 Issues / 10% 2 Issues / 5%

Inside Front Cover 305mm x 217mm $2600 $2340 $2470

Inside Back Cover 305mm x 217mm $2600 $2340 $2470

Back Cover 305mm x 217mm $2900 $2610 $2755
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 Size Rates 4 Issues / 10% 2 Issues / 5%

Double page Spread 305mm x 434mm $4420 $3978 $4199

Full page 305mm x 217mm $2400 $2160 $2280

Half page Horizontal 150mm x 217mm $1280 $1150 $1215

Half page Vertical 305mm x 106mm $1280 $1150 $1215

Third page Horizontal 100mm x 217mm $860 $775 $815

Third page Vertical 305mm x 67mm $860 $775 $815

Directory Listing (single)  $350 $315 $335

lOADing
Specific placement + 10%
Right Hand page + 10%

 Size Rates 4 Issues / 10% 2 Issues / 5%

6pp Roll Fold Cover 270mm x 580mm $4500 $4050 $4275

2pp Colour Insert (perforated) 148mm x 200mm $3000 $2700 $2850

2pp Colour Insert (perforated) 214mm x 305mm $3500 $3150 $3325

2pp Colour Insert (loose) 214mm x 305mm $3000 $2700 $2850

Belly Band 100mm x 510mm $4500 $4050 $4275

4pp Sealed Section 297mm x 210mm $6000 $5400 $5700

8pp Double Gate Fold 305mm x 850mm $6500 $5850 $6175

gSt
all prices include GST. Information on this page 
is intented as a guide only, and maybe subject to 
change without notice.

AdvERtisiNg

rAteS
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$1.25 from every 
copy of the magazine 
sold in your outlet.

the chance to 
promote local 
business, local talent 
and local life!

Your logo published 
on all advertising 
and promotional 
material and print 
advertisements 
promoting where 
to purchase the 
magazine.

Free promotional 
posters, point of sale 
display boxes and 
marketing collateral.

<

HEY, wANt tO sELL

gc mAgAzine?

the world famous 
surf Coast

<

we’re offering loCal businesses the 
opportunity to sell gc magazine…

Ok,  
so what do 
i get for selling 
gc magazine?
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